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Asia Fashion Collection meets Eifini

Asia Fashion Collectioni##a{B <

housands of visitors flocked to Taipei IN
T Style (TIS) on the third day of its grand

opening. Besides contemplating the
newest Spring/Summer golf collection brought by
the American golf brand Jack Nicklaus with the
theme “Love Jack’s Lifestyle,” visitors also expe-
rienced the Eastern atmosphere conveyed on the
catwalk. The very first fashion show, Asia Fashion
Collection, consists of six emerging designers
from Asia, which includes Taiwan'’s very own
Austin Wu. The Asia Fashion Collection program
concentrates on cultivating potential designers
from Asia. The six new designers already partici-
pated in the Fashion Week in Tokyo last October
and the Fashion Week in New York this February.
As TIS is influential in the fashion industry, Taipei
has become the Asia Fashion Collection’s third
stop.

Tzu-Yun Wu (AUSTIN. W) presented an A/W
collection that transmits a see-through concept,
using yellow, earth tones and black to interpret
his homeland while Mim Mak (HANG) from
Hong Kong placed emphasis on the shoulder
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line to accentuate lines with heavy fabrics.
Also, Yumiko Sei (SEi) challenged the limit
of knitted garments and Maaku Suzuki’s
(VIANAD Vivi joanne Anais dorsbien) col-

lection is dreamy, lacey and romantic. T Bz e S e B JRka D - BiFa
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(R.SHEMISTE) have a strong futur-
istic sense and Akiko Kishimoto )
(is) takes you dancing in the :
moonlight mastering a combi-
nation of wool, silk and leather.
Grand finale, Eifini from Shanghai
revealed its 2014-15 A/W Collection at
TIS under the theme “lllusion Taipei.”
The wearer’s inner elegance is brought
out by the structured design, reflecting
Oriental femininity and solitude. TIS
is the conductor of the fashion train,
driving Oriental trends on a global
journey. m
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The Taiwan Functional Textile Joint Promotion took
place at Taipei IN Style on April 19. This show, presented
by four brands — MITAS, GLORY+, Les modé les and
Globe Trotter — is aiming to promote the high-quality
image of MIT textile products. Featuring the theme of
“The Best Source for Functional Textiles,” the show
presents various sports wear which is not only comfort-
able but also stylish. =
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Exploring the online retail market in mainland China

S hopping habits have undergone ? "’gj;‘; |
a major transformation in recent

years. A new procurement mode — b

online shopping — has been thriving over
the past few years, creating new opportu-
nities, according to Taipei IN Style.

In this regard, Tian Guang (%), the
director of the Global Business Depart-
ment from JD.Com (RERFE#H), one of
the biggest online networks in mainland
China, pointed out that JD.Com has been
cooperating with several brands and sup-
porting them in selling, marketing and
distributing products in mainland China,
creating an excellent reputation among
buyers.

Taking into consideration experiences }
from the past, Tian said it is important to
have a complete distribution system in
an online shopping system so that both
sellers and buyers can save time and
effort. In addition, the marketing skill of
the website is also essential in estab-
lishing a successful online platform. “We
also hope that JD.Com can help more
people to introduce their brands into
mainland China,” said Tian. =
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The perfect casual wear wardrobe
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nlike plenty of suits and dresses, casual
U wear provides us with a sense of relaxa-

tion and comfort. Being functional while
looking good can be challenging, but Taiwanese
brands are able to accomplish this delicate bal-
ance.

Try on MooZ’s ski jacket — it’s breathable
and water repellent, perfect for cold weather. A
selection of sophisticated colors and lightweight
spring/summer lines are designed to your taste.
Men'’s shirts from Outerboro are stylish and
functional — the trouble of changing shirts is no
longer an excuse for not biking to work. Double
Wing is 100-percent Made in Taiwan and pro-
vides a comfortable wear with soft fabrics. If you
are a hat person, consider Squad for their distinc-
tive patterns and multicolor caps. Going out for a
bike ride but don’t want to carry much? Sneeze’s
shoulder bag is small but fits all your necessities.
Complete your perfect wardrobe by hanging up

some casual and functional garments now. m

<« Checkerboard cap
by Squad

A Water proof outter
jacket by Mooz

A Water repellent
shirt by Outerboro
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E m A Men’s casual pants
by Double wing

A Classic shoulder
bag by Sneeze
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In March, the Taiwan Textile Federation took some
Taiwanese designers’ brands — such as AUSTIN. W,
[f&n, Wisdom and more — to “roomsLink,” a fashion
exhibition in Japan. This November, roomsLink and
Taipei IN Style will host seperate events in Taipei. =
HiHrEr S = HAH R H 2 HiroomsLink €

S ERERA1%E H Z(AUSTIN.W) » If&n * Wisdom F1
HAMZEE TSRS o 51— HroomsLink i
TERALLDZ AN B A bk T T IR - -



