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Media Audience

|
1,000 media
BtoC and BtoB press, online media, bloggers, influencers, etc.

GRAZIA, MADAME FIGARO, ELLE, VOGUE INTERNATIONAL. GLAMOUR, CITEEN K, L'OFFICIEL, MARIE CLAIRE, WAD, STYLIST, HARPER'S BAZAR. FASHION TV, UEXPRESS STYLE,
GLOBO, BUSINESS OF FASHION, FASHION MAG, WWD, DRAPERS, SENKEN SHIBUM, JOURNAL DU TEXTILE, NOT JUST A LABEL, NOTICIERC TEXTIL, &tc.

GRAZIA
ELLE
VOGLE Diajeis

madame

FIGARO

marieclaire
LOFFICIEL

GLAMOUR
BAZAAR




[
KEY FACTS

2 SESSIONS PER YEAR AT PARIS PORTE DE VERSAILLES
JANUARY (FALL/WINTER COLLECTIONS)
SEPTEMBER (SPRING/SUMMER COLLECTIONS)

55 000 VISITORS
40% INTERNATIONAL

WHO’S NEXT SHOWCASES
MORE THAN 1,000 CLOTHING BRANDS
WOMAN'S WEAR, MEN'S WEAR, URBAN WEAR, ALL THE SECTORS PRESENTED ARE DIVIDED IN 5
AREAS

PREMIERE CLASSE SHOWCASES
A SELECTION OF MORE THAN 700 BRANDS THE BEST INTERNATIONAL ACCESSORY BRANDS FROM
ALL PRODUCT CATEGORIES: SHOES, LEATHER GOODS, EYEWEAR, JEWELLERY, TEXTILE
ACCESSORIES

ALL FASHION SECTORS ARE REPRESENTED: WOMENSWEAR, MENSWEAR, URBANWEAR,
ACCESSORIES, SHOES, LEATHER GOODS.

MORE THAN A SHOW:

CLOTHING TREND FORUMS, FASHION SHOWS, DEDICATED EXHIBITIONS, CONFERENCES AND
PARTIES.

Buyers Audience

I
50.000 visitors
Department stores, concept stores and multi-brand stores (60% French - 40% international)
FRANCE UNITED ITALY R e :
Amazon KINGDOM Luisa Via Roma BRI I e Ty
Brandaliey Browns Yoox - ARy
Citacium Dover Street Excedsior
Franck et Flis Market Gigi Tropea
Galeries Start London Brian & Banty
Latayette Liberty San Cario Dal
L'Exception Asos 1973
Le Bon Maschée Anthropologie Victotienne
Mercl Urban Outfitters
Printemps Harvey Nichols
Sarenza Femwick
Zalando Fortum &
Mason
Jules B
SOUTH JAPAN SOUTH EAST
KOREA United Arrows ASIA
10 Corso Como Workd Artdacts
Hanwha Tomottow Land Passhion
Galleria Sogo Seibu Bonita
Ships Metum
So sait Sun Motoyama RObinson and Top visitorship for Europe
Hunday Jupiter Shop co 1. France
Samsung Channel Pois
Group Jun Co Far eastern 2. ltaly
LG Fashion tsetan Metum Group Srai
Handsome Misukoshi 3. Spain
Koon Fred Segal 4. Belgium
Japan 5. United Kingdom
Acquagui




LENEV/WBLACK

Sales management platform for fashion wholesale businesses

The digital platform to manage wholesale

Digital Ecier

showroom

management
system

Founded in 2009 in Paris Industry Pioneer

\Women's ready-to-wear Accessories
Men's ready-to-wear Shoes
Children Lingerie
Jewellery Sportswear

Web and mobile platform

The online order taking and sales
management tool for the B2B development

of creative brands.

iPad application
Order taking

Centralize data,

Offering high-end
serviceto B2B
customers

Showroom
E-commerce B2B

UX ecommerce B2C
to engage sales team
and B2B customers

Back-Office
Management

Data management,
commercial
supervision, analysis
reports



They have chosen Le New Black
Ready to wear, accessory, shoe, jewelry, child

KIENZO RIMOWA Bellersse. LANCASTER BODE
PATOU A.P.C. (m Casablancar JEROME DREYFUSS
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? >
Visual & efficient B2B shopping = -1
_Hd EN "

- e-Commerce like purchase = I [} L]

process __L__Reup 4 2 A1 '".““:“
-  Search by fabrics 2 ._ ! ! ! ! r—
- Shop by look W ' g &
- View suggested products
- Download as Excel order

Glends Capsule
s

= @ s - £ ! -, [

Catalog management made easy

SEASOMML  CAPSULE  PERMANENT | UNESMEETS  WRTUALTOUR  SALESTOCLS NROS G saarch « fom search Franen/ EUR(EVR]

SPRING 2021

fororder: Bec1, 2020

- Create catalogs in a breeze e s
= Restrict access by line, buyer, ..
= List products in multiple catalogs

- Sell on pre-order or in-stock

THETENT DRESS THE KAT DFESS THE KT DRESS
VEROPITED soo0e1 NEI0M0aRER)

500 SRP: 11806




