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Buyers Audience

|
50.000 visitors
Department stores, concept stores and multi-brand stores (60% French - 40% international)

FRANCE UNITED
Amazon KINGDOM
Brandaliey Browns
Citacium Dover Street
Franck et Fils Market
Galeries Stant London
Latayette Liberty
L'Exception Asos
Le Bon Masché Anthropologie
Urban Outfitters
Printemps Harvey Nichols
Sarenza Fenwick
Zalando Fortum &
Mason
Jules B
JAPAN
KOREA United Arrows
10 Corso Como Worid
Hanwha Tomotrow Land
. Medum
22"3."” Rodinson and Top visitorship for Europe
Samsung Channel Pois 1. France
Group Jun Co Far eastern 2. ltaly
LG Fashion Isetan Metum Group 3. Spain
Handsome Matsukoshi
Koon Fred Sagal 4. Belgium
5. United Kingdom
Acquagil

PREMIERE CLASSE IN A FEW WORDS

Fashion Week, Creators, Crafts, Know-How,
Community, Fashion

SINCE WHEN
1989

WHEN
Twice a year, in March and October, during Women's Fashion Week in
Paris.

WHERE
In the heart of the Tuileries garden in Paris

WHAT

Premiere Classe is the unmissable fashion accessory event during
Paris Fashion Week. For 30 years, the event has been unveiling the
accessory trends of the coming season and the young designers who
will make tomorrow's fashion.

Recognized for its high-end selection, the event presents designers of
jewelry, shoes, leather goods, textile accessories and other
accessories specially chosen for their creativity, originality and style.
Aready-to-wear selection completes the Premiere Classe premium
offer.

HOW MUCH

The event presents nearly 450 brands and designers specially chosen
for their creativity, originality and style.

FORWHO

Presenting the new collections of Accessories and Ready-to-Wear
designers to fashion professionals during Paris Fashion Week,
Premiere Classe is mainly aimed at buyers from all over the world.
Agents, journalists, buying offices, stylists, schools, trend offices, all
meet at this great gathering to discover the creative trends of the
market.

“THEY HAVE EXHIBITED AT PREMIERE CLASSE

5 octobre, Amédée Paris, Amrose, Anthony Peto, Aris Geldis, Atelier Mercadal Paris, Avril Gau, Béton Ciré, Bonne Maison, Bosabo, Campomaggi, Chie
Mihara, Claramonte, Clio Goldbrener, Collection Privée, Courtois Paris, Djula, Dotz, Dragon, Eikosi Dyo, Elena Feidt, Ephyre Paris, Epice, Eugene
Riconneaus, Gas Bijoux, Grenson, Hayley Menzies, Herbert Frere Soeur, Hypso, Jack Gomme, Jamin Puech, Leo Atlante, Louise Hendricks, Louvreuse,
Lovat & Green, Lumi, Lovingtstone, Macon & Lesquoy, Maison Boinet, Maison Fabre , Mapoesie, Maria La Rose, Marianna Ladreyt, Marie Laure
Chamorel, Medecine Douce, Meher Kakalia, Mexicana, Mii, Moismont, My Bob, Nach, Paraboot, Philippe Audibert, Philippe Ferrandis, Room Service,
Repetto, Sans Arcidet, Sartore, Satellite Paris, Shourouk, Tityaravy, Toasties



Media Audience

|
1,000 media
BtoC and BtoB press, online media, bloggers, influencers, etc.

GRAZIA, MADAME FIGARO, ELLE, VOGUE INTERNATIONAL, GLAMCUR. CITEZEN K, L'OFFICIEL, MARIE CLAIRE, WAD, STYLIST, HARPER'S BAZAR, FASHION TV, L'EXPRESS STYLE,
GLOBO, BUSINESS OF FASHION, FASHION MAG, WWD, DRAPERS, SENKEN SHIBUM, JOURNAL DU TEXTILE, NOT JUST A LABEL, NOTICEERO TEXTIL, etc.

GRAZIN
LLE BOF

madame

FIGARO

marieclaire
LOFFICIEL
GLAMOUR
BAZAAR
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Reference: WSN Community



